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THE OUTLET

THE OUTLET

CENTRE CONCEPT

CENTRE CONCEPT

KoHuenumd ayTNneT-ueHTPpa

Outlet Centres are specialised retailing
schemes, traditionally located within easy reach
of major cities. The Outlet Centre concept
allows manufacturers, distributors and retailers
of branded clothing, footwear and accessories
to dispose of excess stock from their previous
seasons’ collections in a controlled,
brand-enhancing manner.

Outlet Centres offer consumers discounts
of between 30% and 70% every day,
appealing to both brand-conscious

and bargain-conscious shoppers.

Increasingly, manufacturers of branded fashion
goods are incorporating a formal outlet strategy
within their overall business model, thus enabling
their total business activity to be more profitable
by removing and liquidating their surplus
inventory in a controlled way.

Outlet Centres offer
consumers discounts

of between 30% and /0%
every day, appealing to
both brand-conscious

and bargain-conscious
shoppers.

AyTneT-LeHTPbI MpennaratoT NoKynaTensm
exxenHesHble ckmakm ot 30% 0o /0%, npuBnexas
KaK 3aMHTEPECOBaHHbIX B OpeHe, Tak

N OPUEHTVPOBAHHbBIX Ha TOBapbl MOKYyMNaTenen.

AyTneT-LeHTPbl — 3TO Cneunanm3rmpoBaHHas
CXema PO3HUYHOW TOproenu. PacnonaratoTcs
ayTNeT-LEeHTPbI, KaK MPaBmo, B HEMOCPELCTBEH-
HOWM 6IM30CTM OT 6OMbLIMX ropooB. KoHuenuums
ayTneT-yeHTpa No3BOASET NPON3BOANTENSIM,
ONCTPUBBIOTOPAM U pUTennepam 6peH10BOM
ofexabl, 06YBU 1 akCecCyapoB pa3sMeCcTnTb
OCTaTKM KOMNEKLMIA NpeablayLmx CE30HOB

B OPraHM30OBaHHbIX MeCTaX, OKa3blBas MO3NTUB-
HO€ BNVSIHME Ha MWK 6peHaa.

AyTneT-LeHTpbl NpeanaratoT NoKynaTensm
exxefHeBHble cknakm ot 30% no 70%, npusnekas
KaK 3aMHTepeCcOBaHHbIX B 6peHAae, Tak U OpUeH-
TWUPOBAHHbIX Ha TOBapbl MOKynaTenemn.

Bce 6onblue nponsBoanTENEN MOOHBIX
6PEHIOBbLIX TOBAaPOB BHEAPAIOT GOPManbHYtO
ayTneT-CTpaTeruio B X LENOCTHYIO
613HeC-MoLenNb, faBas, TakuMm 06pasomMm,
BO3MOXHOCTb BCEMY UX BU3HECY OblTb

6onee NpubbITbHBIM 6narogaps KOHTPOANPOBaH-
HOMY MepeMELLEHNIO U IMKBUAALNN

MX U36bITOYHOTO MHBEHTAPS.

www.fashionhouse.com
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FASHION HOUSE

GROUP

FASHION HOUSE Group is a leading player

in the European outlet sector and the largest
outlet developer/operator in the CEE and Russian
markets with a proven track record of establishing
the outlet sector in emerging markets. FASHION
HOUSE Group is part of Liebrecht & wooD
Group, a European real estate development
company, which for more than twenty years

has been active in the biggest markets

in the CEE region, in Poland, Romania and Russia.

A fully integrated
company consisting
of two main business
units: Development
and Management.

[TONHOCTbIO VHTEIPNPOBaHHaAA KOMIMaHWNA,

KOTOPadA MMeeT [1Ba OCHOBHbIX 6u3Hec-Ha-
MpPaBJiIeHA — AEBEJIOTNIMEHT W YTI1paB/1eHNeE.

=

Komnanua FASHION HOUSE Group -

FNaBHbIM UTPOK Ha EBPOMENCKOM PbIHKE
ayT/NIeTOB M BeAyLMI AeBeionep ayT1eToB

Ha pblHKax LleHTpanbHomM 1 BoctouHom EBponsl,
a TaKXXe Ha PYCCKMX pblHKax. KomnaHusa umeet

B MOC/Y>XHOM CMUCKe CO3AaHMe ayTneT-CeKTopa
Ha pa3sumBatoLwmxcs pbiHkax. FASHION HOUSE
Group sBnseTcs YacTbto Liebrecht&wooD Group,
€BPOMNEeNCKOro Aesenonepa HeABMKMMOro
MMYLLECTBA, KOTOpbI 6onee 20 neT 6bi1 aKTUBEH
Ha pblHKax B LleHTpanbHOM 1 BocTouHom EBpone,
B [lonblue, B PyMblHMK 1 B Poccuu.

FASHION HOUSE Group — 3TO BbICOKOK/IaCCHble
npodeccrnoHansl, NpefaHHble ayTneT-

dopmaTy, aKCnepTbl C MHOFONAETHUM OMbITOM
PaboTbl B O6NACTAX AM3aMHA, AEBEOMMEHT],
bVHaHCKMPOBaHWA, IN3MHIa U MEHEIKMEHTA
ayTneT-ueHTpoB. MimeHHo noatomy FASHION
HOUSE Group nocTtpouna CBOO penyTaLuio,
cnenys 3a U3BECTHbIMW BO BCEM MUPe BpeHaamK,
3aHUMAOLLMMUCS PO3HUYHOW TOProBAen.

Mep.bit ayTneT-UeHTp FASHION HOUSE 6bin
oTKpbIT B 2004 rofly B OXXHOM MONbCKOM ropoje
CocHosBel, okosio Katosuue. B HacTosiee Bpems
aytnet-ueHTpbl FASHION HOUSE exeronHo
npeanaratoT 10 MuanmoHam nokynatenemn

B Poccun, PymbiHnm 1 Monble 6onee 250 mex-
OyHapOAHbIX 6PeHAOB.



FASHION HOUSE Group offers an outlet-dedicated,
premium-quality, experienced team of experts

in the fields of Outlet Centre design, development,
finance, leasing, operation and management.
Consequently, FASHION HOUSE Group has built
up a notable following of world-famous branded
retail tenants.

The first FASHION HOUSE Outlet Centre
opened in 2004 in the southern Polish town

of Sosnowiec, near Katowice. Now, FASHION
HOUSE Outlet Centres offer over 250 interna-
tional brands to 10 million customers in Poland,
Russia and Romania every year.

FASHION HOUSE Group is a fully integrated
company consisting of two main business units:
Development and Management. Development
has in-house all the professional skills that

are needed to fully and successfully develop

a top-of-the-range Outlet Centre according

to the FASHION HOUSE concept. But since

the real estate is only half of the project,

a highly skilled Management team is devoted

to making the Outlet Centre successful.

FASHION HOUSE Group does not only develop
centres founded by the Group itself. It also
franchises its know-how to third-party investors/
developers — an ideal formula that allows

for FASHION HOUSE to accelerate its growth and

investors to decrease risk and increase profitability.

FASHION HOUSE Group — 3TO MONHOCTbIO
WMHTErprpoBaHHas KOMMaHus, KoTopas umeeT
[lBa OCHOBHbIX 6M3HEC-HanpaBneHus —
J1eBe/IONMEHT W yripasieHve. HanpasneHue
[leBENIONMEHT pa3BMBaeTCs 6narofaps Hannymio
BbICOKOKBaNMOULIMPOBaHHbIX COTPYAHNKOB,

4TO BECbMa BaXXHO AJ1S BCECTOPOHHErO
YCMeLHOro AeBeNonMeHTa Ny4yLero, CorlacHo
koHuenuuu FASHION HOUSE, ayTneT-ueHTpa.

Komnanua FASHION HOUSE Group 3aHnMaeTcs
He TOJ/IbKO AEBENONMEHTOM COOCTBEHHbIX
LIEHTPOB, HO U NpefoCTaBAseT GpaHLIN3y

Ha HOY-xay CTOPOHHWM MHBECTOPaM
(neBenonepam). 3To naeanbHas Gopmyna,
nossongtowas FASHION HOUSE yckopeHHO
pacTu, a X MHBECTOPAM — YBENUYNBATb MPUGHIIb.

www.fashionhouse.com
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NEW OUTLET The phenomenal growth of the outlet sector
MARKETS reflects the significance and relevance of a new
MADE EASIER distribution channel for fashion-focused indus-

tries. As its effectiveness and popularity have
swept eastwards from the US, through the UK,
Western Europe and into the Continent, new
countries, regions, local markets and demo-
graphics have been opened up.

FASHION HOUSE Group has a proven track
record in opening up and dominating the outlet
sector within CEE markets (Poland, Hungary,
Czech Republic, Romania, Bulgaria and Serbia).
The Company managed to achieve its excellent
position by implementing a life-cycle strategy,
which includes such stages as: planning

and construction of new outlet centres, followed
by leasing and operational management services.

New consumer markets represent business
opportunity and profit potential for manufactur-
ers, distributors and retailers of fashion-based
goods. In today’'s economic conditions, many
companies actively seek incremental revenue
flows within their business remit. For most, enter-
ing new sectors, or territories, with their existing
capabilities is a realistic chance of development,
although carrying some risk.

The outlet sector specialisation offered

by FASHION HOUSE Group can reduce that
risk and make these new outlet markets easier
to access and exploit.

FASHION HOUSE Franchise is a business
model variant to suit investors and developers.
Itis a complete Outlet Centre package with
the instant-access experience and expertise
that any new outlet sector entrant could want,
hence decreasing the risk and increasing

the profitability.

FASHION HOUSE Group

PeHoMeHasIbHbIN POCT ayT/IeT-CEKTOPA OTPaXKAET
3HAYMMOCTb M aKTyaNlbHOCTb HOBOTrO KaHana
LUCTPUBYLMM AN MHAYCTpUM Mobl. 1o mepe
TOro, Kak MONynspHOCTb U 3GPEKTUBHOCTD
ayTAeT-KOHUENUMM paclUMpPSEeTCs Ha BOCTOK

oT AMepuKn, Yepes BennkobpmntaHnto 1 3anaaHyto
EBpony BHYTPb KOHTMHEHTA, OCBaMBAOTCS HOBbIE
CTPaHbl, PErMOHbI, TOKasbHbIE PbIHKM 1 MO3HAOTCS
HapoLbl.

FASHION HOUSE Group gBnsieTcs npu3HaHHbIM
3KCMEePTOM MO OTKPBITUIO 1 YIPaBAEHMIO
ayTneT-ceKTopoM Ha pbiHkax CpeaHen 1 BocTouHom
EBponsl (Monblwa, bonrapus, Yexmna n Cepbus).

OHa Havana oCyLLECTBAATb CTPOUTENBCTBO, JIN3NHT,
yrpaBneHne, a TakxKe KOHeYHble CTafluN «KU3HEHHO-
ro uMknia» AeBesornMeHTa TPYAHOBbINOIHUMBIX,

HO KOHKYPEHTOCMOCO6HbIX MPOEKTOB.

HoBble NoTpebuTeNnbCKME PhIHKM MpeanaraoT
LUMPOKME BO3MOXHOCTW ANt Pa3BUTUS BU3HeCa

1 yBENNYEHWS MPUOBINV NPOV3BOANTENEN,
LVNCTPUBBIOTOPOB N PUTENNEPOB MOAHbBIX TOBAPOB.
B coBpemMeHHbIX 3KOHOMMYECKMX YCIIOBMSAX MHOTME
KOMMaHWMW aKTUBHO WLLYT AONONHUTENbHbIE CTa-
GUIbHbIE MCTOYHMKIN JOXOLA B PaMKaXx CyLLECTBYIO-
Lero 6usHeca. [1ns MHOIMX pacluMpeHme Ha HOBble
PbIHKN UV TEPPUTOPUM, MPUHMMAS BO BHUMaHWe
MNX BO3MOXHOCTW, — 3TO PeasibHbIN LLIaHC Pa3BUTHS,
XOTS W MPU HaM4MmM HEKOTOPOTO pUCKa.

Y3kas cneumanmsaLms B ayTaeT-cekTope, npeanara-
emas FASHION HOUSE Group, nomoraeT MuHumMa-
NIN3MPOBATb PUCKM U AeNaeT Nerkum AOCTYM K 3TUM
HOBbIM ayTNIET-PbIHKAM, @ TaKXXe AesaeT Nerkom
PabOoTy Ha HUIX.

FASHION HOUSE Francise — 310 BapuaHT
613HEeC-MOEeNM, COOTBETCTBYIOLLEN MHBECTOPAM

1 aesenonepam. B nosnHoM nakeTe aytneT-LueHTpa —
GbICTPbIN AOCTYM K OMbITY M KOMMAETEHLMSAM,

O KOTOPbIX KaX[bl HOBbIN BXOAALLMN Ha ayTNeT-Cek-
TOP MOT 6bl TONBKO MeYTaTh (OTClofla YyMeHbLUEeHWe
pPUCKa 1 BO3pacTaHmne npuébiam).
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FASHION HOUSE
Group offers

an outlet-dedicated,
premium-qguality,
experienced team

of experts.

FASHION HOUSE Group
npennaraet
CNeLnanm3npyoLLyoCH
Ha CTpOUTENbCTBE
ayTNeToB KOMaHay
OMbITHbIX CNELMANNCTOB.
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MADE EASIER 2
Liebrecht & wooD Group establishes The Outlet
Company, later called FASHION HOUSE Group.

Liebrecht & wooD Group ocHoBana KoMMnaHuo
The Outlet Company, koTopas no3xe 6yner
Ha3biBaTbca B FASHION HOUSE Group.

FASHIONTHOU SE Group

2004

Opening of FASHION HOUSE Outlet Centre
in Sosnowiec, Silesia.

OTkpbITHE ayTneT-ueHTpa FASHION HOUSE
B CocHoBLg, B Cunesumu.

2005

FASHION HOUSE Outlet Centre in Warsaw opens.
FASHION HOUSE Outlet Centre in Gdansk opens.

OTKpbITUE ayTNneT-LUeHTpa
FASHION HOUSE B BapLluage.
OTKpbITUE ayTNneT-LueHTpa
FASHION HOUSE B lnaHbcke.

200/

Polonia Property Fund Il Ltd buys
FASHION HOUSE Outlet Centre in Warsaw.

«Polonia Property Fund Il Ltd» nokynaeTt
aytnet-ueHTp FASHION HOUSE B Baplwase.



200/

Polonia Property Fund Il Ltd buys
FASHION HOUSE Outlet Centre in Warsaw.

«Polonia Property Fund Il Ltd» nokynaeT
aytneT-ueHTp FASHION HOUSE B Bapuwase.

2008

The first FASHION HOUSE Outlet Centre
in Bucharest opens.

Polonia Property Fund Il Ltd buys
FASHION HOUSE Outlet Centres

in Gdansk and Sosnowiec.

OTKpbITME NEPBOroO ayTneT-ueHTpa
FASHION HOUSE B byxapecTe.

®oHpa «Polonia Property Fund Il Ltd»
nokynaet aytneT-ueHTpbl FASHION HOUSE
B [naHbcke 1 B CocHOBLIE.

2009

FASHION HOUSE Group enters the Russian market.

FASHION HOUSE Group BcTynaet
Ha PYCCKMM PbIHOK.

2015

FASHION HOUSE Outlet Centre
in Moscow opens.

OTkpbiTHE ayTneT-ueHTpa FASHION HOUSE
B Mockae.

www.fashionhouse.com
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NEW OUTLET Building strong long-term relationships with
MARKETS our business partners is what we stand for.
MADE EASIER We believe the only way to do business

is to embrace honesty, integrity and trust.

Our ambition is to always create win-win
relations in the outlet market, and to assist our
partners’ businesses in their continued growth.
We are dedicated to providing our tenants with
an unprecedented range of options and top-
notch service on the retail market.

FASHION HOUSE
Outlet Centres offer
over 250 international
brands to 10 million
customers in Poland,

Romania and Russia

every year.

AyTneT-ueHTpbl FASHION HOUSE
exeronHo npennaratoT 10 MUANMOHaM
nokynatenen B [onbule, PyMblHMMK

n B Poccum 6onee 250 mexayHapoaHbIx
6peHoB.

Haw npuHUMn — Joaroe coTpyaHNYEeCTBO

C HalWVMKM BusHec-napTHeEpPaMn. Mol BEpUM,
YTO €AMHCTBEHHbI MyTb 3aHNMaTbCS OU3HECOM —
3TO YECTHOCTb, MPSIMOTa U AOBEPHE.

Mbl XOTUM cOo3aBaTb 6ECMPOUTPbILLHbIE
CUTyaLMM Ha PbIHKE ayTNeTOB, aCCUCTUPOBATH
HalWwKnM BU3HecC-napTHepam, MomMoras UM
NpOAOMKaTb POCT. Mbl Npeanaraem Halwmm
apeHaaTopaM OrPOMHbIV BBIGOP peLleHNi

1 BbICOKOKBaNMOULMPOBAHHbIE YCYTn

Ha PbIHKE PO3HUYHOW TOProBAN.

Ha ceropgHsaWwHWM aeHb yxxe 6onee 250
BCEMMVPHO N3BECTHbBIX U PervoHabHbix 6peHA0B
npencTaBneHbl B aytineT-ueHTpax FASHION
HOUSE B EBpone, kak To: adidas, Puma, Nike,
Big Star, Gino Rossi, Levi's, Mexx, Lee Cooper,
Wittchen, Timberland, Converse, Quiksilver,
Triumph, Clarks, Camel Active, Coccodrillo,
Reserved, Benetton, Tommy Hilfiger, Vero Moda,
Lacoste/Bench, Reebok, US Polo, Mohito,

Tru Trussardi U MHOTUE Apyrue.



Currently, there are already over 250 globally
and nationally recognised brands represented

in various FASHION HOUSE Outlet Centres

in Europe, such as: adidas, Puma, Nike, BIG STAR,
Gino Rossi, Levi's, Mexx, Lee Cooper, Wittchen,
Timberland, Converse, Quiksilver, Triumph,
Clarks, Camel Active, Coccodrillo, Reserved,
Benetton, Tommy Hilfiger, Vero Moda,
Lacoste/Bench, Reebok, US Polo, Mohito,

Tru Trussardi and many others.

STEFANEL

aﬁ%\as‘

rangler I.ACOTE
MANGO MCXX
) converse
Samsgnite  cacharel
COCCODRILLO Clanks

Lo RESERVED

Timberland & SIMPLE

CRFATIVE PRODUCTS

WITTCHEN

PIN KO

monnari

Building strong
long-term
relationships with
our business
partners is what

we stand for.

Halw npuHumMn — gonroe
COTPYAHWNYECTBO C HaLLVMM
b13HeC-NnapTHeEPamMm.

Reebok @

TOM TAILOR
BTee(oopers
=
OF BENETTON.

MISTILG

s

CALZEDONA  [intimissimi |
QUIKSILVER VERO MODA

«<>»

SALOMON

ROSSIGNOL @

gino rossi CAT
cameL Triumph ¥

www.fashionhouse.com
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FASHION HOUSE Outlet Centres offer consumers
a unique discount shopping experience — top
quality international and domestic brands are
available all year round for 30%-70% less than
original prices, within buildings of a unique
architectural theme. This shopping environment
distinguishes them from any other local shopping
centre: from a 19'" century street with railway
architecture, through a traditional fishing village
with its own lighthouse to a replica of Warsaw

or Bucharest “Old Town" fagades.

For 2013, a new interior design concept —
“Window to Europe” — has been created

for the new FASHION HOUSE Outlet Centres
in Russia. The shop fronts of each unit

in Moscow and St Petersburg have been
designed in line with the typical architecture
of famous shopping streets throughout Europe.
Thanks to the “Window to Europe” shop

front designs, customers will be able to enjoy
a shopping experience as if in Milan, London
or Paris, within their local indoor

FASHION HOUSE Outlet Centre.

FASHION HOUSE Group

AyTnet-ueHTpbl FASHION HOUSE npeanaratot
MOKynaTeNsiM YHUKaAbHbIA OMbIT LWOMMAMHIA

— Nlyyllne MeXAyHapOoaHble U OTeYeCTBEHHbIE
6peHabl C MOCTOSHHbIMMK CKnakamm oT 30% no 70%
B OAHOM TOProBOM KOMTMIEKCE, CMPOEKTUPOBAH-
HOM B COOTBETCTBMM C YHNKANbHOW apXUTEKTYP-
HOWM KOHLEeMNUMEN, OTANYAIOLLEN ero OT APYrnx
MECTHbIX TOPrOBbIX LLEHTPOB. ATMOCdepa Lon-
MWHFa OTAIMYAET MX OT APYTNX MECTHbIX TOPrOBbIX
LEHTPOB — AEBATHAALATUBEYHOM YIOUYKOM,
NCMOJIHEHHOW B AyXe ENE3HOAOPOXHOMN apXMTEK-
Typbl, TPAAVULMOHHON pblbaLKOM AepeBHE

C CO6CTBEHHbBIM MasikoM, bacafamm C penpoayK-
umsMn Bapwasbl nnm Ctaporo flopoaa byxapecTa.

K oTKpbITMiO HOBOrO ayTneT-LeHTpa FASHION
HOUSE B Poccuum 6bina co3paHa HOBast KOHLLEMNLMS
BHYTPeHHero ansanHa — «OkHO B EBpony».
BUTPUMHBI KaXkaoro marasmHa B Mockee

n CaHkT-lNeTepbypre 6bian yKpaLleHbl MO ANHUM
KaK 3HaMeHUTble EBPOMENCKME YIOUKM C MarasnHa-
mMu. Bnarogaps amsanHy «OkHoO B EBpomny» Moky-
naTenu HacnafaTcs LWONMUHIOM, Kak B MunaHe,
JloHaoHe nnn MNapuke, HaxXoaAaCb B MOMELLEHNN
MecTHoro aytneta FASHION House.



AP

As a developer, FASHION HOUSE Group has
successfully delivered FASHION HOUSE Outlet

Centres of a total lettable area of over 86,400 sq m in:

Sosnowiec, Poland*

Gdansk, Poland*

Warsaw, Poland*

Bucharest, West Park, Romania
Moscow, Russia (phase 1)
owned by Polonia Property Fund Il Ltd

*

FASHION HOUSE Group is currently developing
projects of a total lettable area of 50,640 sq m in:
® Moscow, Russia (phase 2 and 3)

® St Petersburg, Russia

@ Bucharest, Cernica Park, Romania

Kak nesenonep, FASHION HOUSE Group
yCrMewHo oTAaN BO BAaAeHME ayTNET-LEHTPbI
FASHION HOUSE o6Luein apeHayemom
nnouwaabio 6onee 86 400 KB. M B:

CocHogel, Nonbla*

[naHbek, Monblwa*

Bapwaga, MNonblia*

ByxapecT, 3anagHbi napk, PymbiHWS
Mockga, Poccusi (1 ouepenp)

* Bnaaenel Polonia Property Fund Il Ltd

FASHION HOUSE Group B HacTosiLLee Bpems
paboTaeT HaZ MPOeKTaMm O6LLEV apeHayeMOM
nnowaabto 50 640 kB. M:

MockBa, Poccus (2 1 3 ouepenb)
CankT-leTepbypr, Poccus
ByxapecT, YepHuka napk, PyMbIHWS

www.fashionhouse.com
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FASHION HOUSE
OUTLET CENTRE
e SOSNOWIEC

AyTtnet-ueHTp FASHION HOUSE B CocHoBLE

MARKETS ............................................................................................................................................................
MADE EASIER Location Silesia Voivodship — one of the most densely populated regions in Poland

At the junction of national road No. 79 connecting Cracow with Katowice
and the E75 East Ring Road leading from Warsaw to Bielsko-Biata
Only 4 km from the A4 national East-West highway
MecTononoxeHue Cunesckoe BOEBOLCTBO — O[MH N3 CaMblX I'YCTOHACENEHHbIX PaioHOB [1osbLUK
Ha nepeceuyeHun HaumoHanbHoOWM goporn Ne 79, coegmHstoLien Kpakos
1 KatoBuue, 1 BOCTOYHOM KONbLIEBOM aBTOAOPOrM, BeAyLLEMN
13 BapwaBbl kK benbcko-bsnan
JInwb 4 kM oT BocTovHo-3anagHom marnctpanm A4

Total catchment area 7 million inhabitants within a 90-minute drive time
3oHa oxBaTa 7 MUANVOHa XuTenen B 3oHe 90-MUHYTHOM aBTOMOBUIbHOM [OCAraeMOCTH
Space GLA: 17,000 sgm

Over 100 store units
Children’s play area and food court with seating area
Parking lot for 1,200 vehicles
Mnowanb ApeHgonpuronHas naowagb: 17 000 k8. M.
bonee 100 marasmHoB
[eTtckaa urposas naowanka n GyakopT ¢ MeCTaMm AN CUAEHUS
MapkoBka Ha 1 200 mawwmHomecT

Architectural theme 19t century Victorian street with elements
of railway architecture
ApxuTekTypa BukTopraHckmin ctunb 19 Beka € anemMeHTamMm Xene3HOLOPOXHOW apXUTEKTYPbI
Awards CEE Retail Real Estate Awards: Factory Outlet of the Year 2009
Harpagbl CEE Retail Real Estate Awards: ®abpuuHbit ayTneT-ueHTp roga (2009)
Opening 2004
OTKpbITHE
Owned by Polonia Property Fund Il Ltd managed by Peakside Capital
Bnaneneu Polonia Property Fund Il Ltd ynpasnsemsbinn Peakside Capital
Managed by FASHION HOUSE Group

YnpasnstoLas KomnaHms

Main tenants Reebok, Mexx, Ecco, Nike, Silesia Jeans, adidas, Puma, House, Big Star,

Kluczowi najemcy Diverse, Simple, Funk'n'Soul, Reserved, Solar, Quiksilver, Lavard, Lee Cooper,
Tatuum, Timberland, Umbro, Triumph, Home & Cook, Venezia, Mustang,
Salomon, Bestseller, 4F, Gino Rossi, Asics, Rage Age/Prochnik, Albione

FASHION HOUSE Group



CEE Retail Real
Estate Awards:

Factory Outlet
of the Year 2009

CEE Retail Real Estate Awards:
DabpUYHbIM ayTheT-LEeHTP
roza (2009)
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FASHION
HOUSE OUTLET
. CENTRE WARSAW

AyTtneT-ueHTtp FASHION HOUSE
NEW OUTLET B BapLI_IaBe

MARKETS
D B S B R e

Location Piaseczno — on the outskirts of Warsaw, the capital city of Poland
At the junction of Putawska and Energetyczna streets,
less than a 30-minute drive to the Warsaw's city centre
MecTononoxeHue [Mace4yHO HaxoanTCs Ha OKpanHe BapwaBsbl, cTonmubl Monblum
Ha nepeceyeHunn ynuy, NynaBcka 1 SHepreTuyHa
MeHee vuem B 30 MMHYyTax e€34bl OT LieHTpa BapLuasbl

Total catchment area 3.8 million inhabitants within a 90-minute drive time
3oHa oxBaTa 3,8 MunnmoHa xutene B 90-M1UHYTHON aBTOMOBUIbHOM AOCAraemMoCTH
Space GLA: 17,300 sq m, the largest FASHION HOUSE Outlet Centre in Poland

120 store units
Children’s play area and food court with seating area
Parking lot for 1,000 vehicles

Mnowanb 17 300 kB. M, KpynHewnwui aytneT-ueHTp FASHION HOUSE B lMonblwe
120 marasmHoB
[eTtckaa urposas naowanka n GyakopT ¢ MeCTaMmn AN CULEHNS
MapkoBka Ha 1 000 MawmHomMecCT

Architectural theme Warsaw's Old Town
ApxuTeKTypa Crunb Craporo lopoaa Bapuuiasbl
Awards CEE Retail Real Estate Awards: Factory Outlet of the Year 2008
CEE Retail Real Estate Award: Best Performing Outlet Center 2013
Harpazbl CEE Retail Real Estate Awards: ®abpuuHblin ayTneT-UeHTp roga (2008)

CEE Retail Real Estate Award: Anéonee appekTUBHO
[encTByoWwmMi ayTneT-ueHTp roga 2013

Opening 2005

OTKpbITHE

Owned by Polonia Property Fund Il Ltd managed by Peakside Capital
Bnaneney, Polonia Property Fund Il Ltd ynpasnsembin Peakside Capital
Managed by FASHION HOUSE Group

YnpasnstoLas KomnaHus

Main tenants Hugo Boss, Tommy Hilfiger, Nike, Puma, adidas, Mexx, Levi's, Ecco, Tchibo,

Kluczowi najemcy Reebok, Timberland, Home & Cook, Albione, Big Star, Kazar, Quiksilver,
Vero Moda, Reserved, Lee Cooper, Mango, Salamander, Tatuum, Venezia,
Villeroy & Boch, Marks & Spencer, Gino Rossi, Geox, Wittchen, Mustang,

Salomon, Furla, Guess, Pinko, Duka, Simple
FASHION HOUSE Group
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POLAND

FASHION
HOUSE

OUTLET CENTRE

FASHION HOUSE
OUTLET CENTRE
o GDANSK

AyTtneT-ueHTp FASHION HOUSE
B [JaHbCKe

NEW OUTLET
MARKETS
MADE EASIER

Location Pomorskie Voivodship, Tricity region (Gdansk, Gdynia, Sopot) on the Baltic
coast in Poland, in the Szadotki district of Gdansk
Located within Morski Park Handlowy, in the vicinity of the Tricity ring-road,
directly off the S6 expressway

MecTononoxeHune Nomopckoe BOeBOACTBO, pernoH Tpexrpaabs (faaHbek, [abiHg, ConoT)

Ha BanTuitckom nobepexebe B MNonblie, B LLanonku, panoHe MoaHbCcka
PacnonoxeH B Mopckom Toprosom [Napke, no6amM30cTu
KOJbLLEBOW JOpOrn Tpexrpaibs, HeMOCPeaACTBEHHO Y aBTOCTpaab! S6
1.8 million inhabitants within a 90-minute drive time
and over 1.5 million tourists per year
1,8 mmunanoHa xutenen B 30He 90-MUHYTHOMN
ABTOMOBUIBHOM AoCsAraeMocTu; 1,5 MUANIMOHa TYPUCTOB €XerogHo

Total catchment area

30Ha oxBaTa

Space GLA: 16,400 sgm
Over 100 store units
Children’s play area and food court with seating area
Parking lot for nearly 800 vehicles

Mnowanb ApeHponpurogHas nnotwaas: 16 400 k. M
Bonee 100 marasnHoB
JeTckas urpoas naouwaaka u ¢yakopT ¢ MecTaMu Ans CUAEHNS
MapkoBKa NpnéansnTensHo Ha 800 MalumMHOMeCT
Architectural theme Traditional fishing village with its own lighthouse
ApxuTekTypa TpaAULUMOHHBIN CTU/b PbIGALIKOM AepeBHU
Awards CEE Retail Real Estate Awards: Factory Outlet of the Year 2010
Harpagabl CEE Retail Real Estate Awards: ®abpunuHblii ayTneT-LeHTp roga (2010)
Opening 2005
OTKpbITHE
Owned by Polonia Property Fund Il Ltd managed by Peakside Capital
Bnaneneu Polonia Property Fund Il Ltd ynpasnsemsbinn Peakside Capital
Managed by FASHION HOUSE Group

YnpasnstoLas KomnaHus
Main tenants
Kluczowi najemcy

Puma, adidas, Nike, Mexx, Big Star, Levi's, Reserved, Solar, Lee & Wrangler, Ecco,
Reebok, Kazar, Salomon, Lee Cooper, Diverse, Simple, 4F, Benetton, Lancerto,
Gino Rossi, Home & Cook, Lacoste, Timberland, Venezia, Geox, Tatuum,

Wittchen, Guess, Asics, Pepe Jeans
FASHION HOUSE Group ! u ICs, ep



CEE Retail Real
Fstate Awards:
Factory Outlet
of the Year 2010

. = CEE Retail Real Estate Awards:
s DabpuyHbIN ayTNeT-LEHTP
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ROMANIA

FASHION
HOUSE

OUTLET CENTRE
B UCHAREST ST

FASHION HOUSE
OUTLET CENTRE
BUCHAREST,
WEST PARK

AyTtneT-ueHTp FASHION HOUSE
B 3anagHoM [apke byxapecTa

Location

MecTononoxeHue

Total catchment area
30Ha oxBaTa

Mnowanb

Architectural theme
ApxuTekTypa

Opening
OTKpbITHE

Main tenants
OCHOBHble apeHaaTopbI

FASHION HOUSE Group

Western part of Bucharest, the capital city of Romania

Located within West Park

Direct access from the Al highway, next to the city ring road, 30 minutes’ drive
time from the city centre

3anagHas YacTb byxapecTa, ctonmubl PyMbiHMM

PacnonoxeH B 3anagHom [Napke

Mpsmon noabvesn K Mmarnctanm Al, 3a KONbLLEBOW aBTOAOPOION,

B 30 MUHYyTax e3ibl OT LieHTpa ropoja

2.77 million inhabitants within a 90-minute drive time
2,77 munnuoHa xuntenen B 90-MUHYTHOW aBTOMOGUIbHOM AOCATAaeMOCTU

GLA: 20,000 sgm

60 store units

Children’s play area and food court with seating area

Parking lot for 2,150 vehicles

ApeHponpurogHas nnowagab: 20 000 k8. m

60 marasmHoB

LeTckas nrposas naoulazika v GyakopT C MecTaMu AJis CULEHNS
MapkoBKa Ha 2 150 malumHomecT

Bucharest Old Town
Ctunb Ctaporo lopoaa byxapecTa

Puma, adidas, US Polo, Champion, Stefanel, Collective, Famous Brands, Otter,
Mango, Tom Tailor, Benvenuti, Stone Creek, Santa Barbara, Levi's & Fox, Ecco,
Office Shoes, Killtec, Eponge, Dockyard, Camel Active, Franco Feruzzi,
Samsonite, Reebok, Diesel, Quiksilver, Lee Cooper, Guess







ROMANIA

FASHION
HOUSE

OUTLET CENTRE
B UCHAREST ST

FASHION HOUSE
OUTLET CENTRE
e BUCHAREST,
e CERNICA PARK

AyTtneT-ueHTp FASHION HOUSE
B byxapecTe, B HepHuua [lapke

Location Eastern part of Bucharest, the capital city of Romania
Located directly by the A2 highway to Constanta
2 km from the exit of the city ring road
Part of a larger retail park — Cernica Park
MecTononoxeHue BocTo4yHas yacTtb byxapecTta, cTtonnubl PyMbiHUN
PacnonoxeH npsamo Ha marnctanu A2, seayuien B KOHTaHTY
B oBYX KMAOMeTpax OT Bble3fa C roOpOACKOM KOMbLIEBOM aBTOLOPOMM
YacTb 60/bLIErO MapKa POYHUYHOM Toproean — YepHuua Mapka

Total catchment area 3 million inhabitants within a 90-minute drive time
3oHa oxBaTa 3 MUNAMOHa xuTenen B 3oHe 90-MUHYTHOM aBTOMOBUIbHOMN AOCATaeMOCTU
Space GLA: 17,500 sgm

93 store units
Children’s play area and food court with seating area
Parking lot for over 1,400 vehicles
[Mnowanb ApeHaonpurogHas nnowaas: 17 500 k8. M
93 mara3nHoB
[eTtckaa urpoas naowaaka 1 GyakopT ¢ MeCTaMu AN CUAEHNS
MapkoBka Ha 1 400 mawmHomecT
Architectural theme Bucharest Old Town
ApxuTekTypa Ctunb Craporo [opona byxapecTa

FASHION HOUSE Group
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FASHION
HOUSE

OUTLET CENTRE

FASHION HOUSE
OUTLET CENTRE
MOSCOW

AyTtneT-ueHTp FASHION HOUSE B Mockse

Location

MecTononoxeHne

Total catchment area
30Ha oxBaTa

Mnowanb

Architectural theme
ApxuTekTypa

Awards

Harpaabl

Interior design theme
[An3anH nHTepbepoB

Opening
OTKpbITHE

Main tenants
OCHOBHbIE apeHaaTopbI

FASHION HOUSE Group

55 minutes drive from the centre of Moscow

On the M10 highway connecting Moscow with St Petersburg

Immediately adjacent to Sheremetyevo International Airport

55 MWUHYT Ha aBTOMOGMNE OT LieHTpa MOCKBbI

Mo Tpacce M10, coeaunHatoenn Mockpy n CaHkT-lNeTepbypr
HenocpencTBeHHas 61M30CTb OT MeXAyHapoAHOro asponopTa LLlepemeTbeBo

13.4 million inhabitants within a 90-minute drive time
13,4 munnuoHa xutenen B 3oHe 90-MUHYTHOW aBTOMOGUIIbHOW AOCATaeMOCTU

GLA: 28,640sgm

165 store units

Food court with seating area

Parking lot for 1,820 vehicles
ApeHpgonpuroaHas nnotaas: 28 640 KB. M
165 marasnHoB

@ynkopT C MecTamu Ans CUAeHNs
MapkoBKa Ha 1820 malumMHomecT

Traditional Russian architecture
TpaanumoHHas pycckast apxmMTekTypa

CEE Green Building Award 2012

REX — Best B2B Marketing Award 2014

RLI International Outlet Centre Award 2014

Mpemuns Green Building no LleHTpanbHom 1 BocTouHHom EBpone 2012
Mpemuns REX Marketing Award, kateropus «Jlyuwmin B2B MapkeTunHr» 2014
Harpana RLI International Outlet Centre Award 2014

“Window to Europe”
«OkHo B EBpony»

Nike, Lacoste, US Polo, Baldinini, No One, Fabi, Samsonite, Salomon/Wilson,
Incanto, Henderson, Mascotte, Ekonika, Ralf Ringer, Cropp Town/House, Ochnik,
Reserved/Mohito, Solo Style, Carlo Pazolini, Respect, 7camicie, Yashma Zoloto,
Le Creuset, Giovane Gentile, Kanzler, Cacharel, L'Etoile, adidas, Reebok, Benetton,
Tommy Hilfiger, Monsoon / Accesorize, Versace Collection, Wrangler, Vans, Lee,
Lanmoll, Sesto Meucci, Gerard Darel, LTB Jeans, Home & Cook, Bluemarine




First fully
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FASHION
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OUTLET CENTRE
ST PETERSBURG

FASHION HOUSE
OUTLET CENTRE
. o1 PETERSBURG

AyTtneT-ueHTtp FASHION HOUSE
newourer g CaHKT-IleTepbypre
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MADE EASIER

Location 20 km south of St Petersburg city centre
On the Tallinskoe Schosse, south of the KAD 6-lane ring road
In the vicinity of Pulkovo Airport and Gorelovo railway station
MecTononoxeHune 20 km K tory oT CankT-lleTepbypra
Ha TannMHCKOM WocCce, K tory OT LWeCTUNONOCHOM KOMbLLEEBOW aBTOAOPOMM
[To6nnzocTn asponopTa [NyNKOBO 1 XENe3HOAOPOXHOW CTaHUMK [openoBo

Total catchment area 5.2 million inhabitants within a 90-minute drive time
30Ha oxBaTa 5,2 MunanoHa xxutenemn B 3oHe 90-MUHYTHOM aBTOMOBUABHOM AOCAraeMOCTH
Space GLA: 20,260 sgm

120 store units and food court with seating area
Parking lot for 1,050 vehicles

Mnowaznb ApenponpurogHas nnowwaapb: 20 330 kB. M
120 marasmHoB 1 GyaKOPT C MeCTaMM AN CUAEHNS
[TapkoBka Ha 1 050 mawmHomecT

Architectural theme Amsterdam and the Low Countries
ApxuTekTypa AmcTepaam v HuaepnaHapl
Interior design theme “Window to Europe”

[dn3anH nHTepbepos «OkHo B EBpOny»

FASHION HOUSE Group
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BREEAM'

WE GO GREEN

Mbl «3e1eHbley

FASHION HOUSE Group takes a holistic approach
to the development of its outlet centres,

always giving careful consideration to ensuring
harmonious integration with their surroundings.
As we participate in establishment of the outlet
sector in emerging markets, it is very important
to us to establish a high standard of operation,
including taking a leading role in promoting
sustainable real estate development.

What matters most to us is top quality, long-term
effects and durability. Applying the concept of
green construction from the very beginning of
each project helps us to reduce the buildings’
impact on both the internal and external
environment, while also achieving savings for
tenants and the well-being of customers.

FASHION HOUSE Group
takes a holistic approach

to the development of

Its outlet centres.

FASHION HOUSE Group oTBeTCTBEHHO
NOOXOANT K MPOLIECCY CTPOUTENbCTBA
N PA3BUTUSA CBOMX ayTNeT LIEHTPOB.

FASHION HOUSE Group oTBeTCTBEHHO
NOAXOANT K MPOLIECCY CTPOUTENLCTBA U Pa3BUTUA
CBOMX @y T/IET LLIEHTPOB, BCeraa yaenss ocoboe
BHVIMaHWe OKpY>aloLen cpene n obecnevyeHmnio
rapMOHNYHOW MHTErpaLmm CBOMX OGBEKTOB.

Mbl OTKpbIBaeM ayTNET LLEHTPbI Ha Pa3BMBaloOLLIEM-
CS pPbIHKE, MO3TOMY C CaMOro Hayana Heobxoam-
MO YCTaHOBUTb BbICOKUI CTaHAAPT ynpaBieHms
O6BEKTOM, B TOM YMCIIE 3aHATb TUAMPYIOLLME
Mo3VLMN B COAENCTBUM YCTONUYMBOMY Pa3BUTUIO
B CEKTOPE HEeABVKMMOCTMU.

Camoe rnaBHOe An1s Hac — 3TO BbiCOYaKLlee
KayecTBO, AONTOCPOYHbIN 3DDEKT 1 LONroBeY-
HOCTb. [IpYMeHeHKe KOHLIENLMN 3e1IEHOrO
CTPOUTENBCTBA C CAMOTO Havana Kaxnoro
NPOeKTa MOMOraeT Ham CHU3NTb BO3AENCTBME
30aHWNIM Ha BHYTPEHHIOIO 1 BHELLHIOK Cpefy,
4YTO NMO3BONAET apeHJaTopaM 1 KIMeHTaM
3KOHOMWTb CPEACTBA.

Haunnas ¢ FASHION HOUSE AyTtnet LleHTpa

B MoCKBe, BBEAEHHOIO B IKCMyaTaLMio B UOHE
2013 ropa, Haww 3gaHuKsa nNo Bcen LieHTpanbHOM
1 BocTouHowm EBponbl, a Takxe Poccuy,
pa3pabaTbiBatOTCS, CTPOSATCS 1 YMPaBNAOTCS

B COOTBETCTBUWN C TPEHOBAHUAMU MPECTUNKHOWN
cepTnudurkaumm BREEAM. BREEAM (MeToamka
OLIEHKN COOTBETCTBMS 34aHMN OKPYXKatoLen ero
cpene) B HaCTosILee BpemMs aBageTCs CTaHAAPTOM
B EBpone Ang MHBECTOPOB, AeBENONEPOB

M apeHLaTOpPOB.

Hosble ueHTpbl FASHION HOUSE

Outlet noOCTpOEHbI N3 3KONOTNYECKM
cepTUOULMPOBAHHbBIX MaTePNaIOB.

bonbloe BHMMaHMe 6bin0 yaeneHo cnocoody
OCYLLLECTBNEHNS CTPOUTENbHbIX PabOT. Halwuu
30aHMA NOTPEBNAIOT MEHbLLE SHEPTUM U BOAbI,
a TaKXXe NPOU3BOAAT MeHbLLIE OTXOLOB U
YINEKMCNOro rasa. 9TO BO3MOXHO 61arofaps



WE GO GREEN

Starting from FASHION HOUSE Outlet Centre CnefylnM pelleHnsaM: aHeprocbeperatoLlee

Moscow, opened in June 2013, our buildings OCBeLLeHNe, MOHUTOPWHI Ka4eCTBa BO34yxa

throughout CEE and Russia are designed, B 3[aHWNK, TEMJIOBOE 30HNPOBaHME, AaTYUKN

constructed and managed in accordance with npoTeYyek, NapkoBKka A5 BeNIOCUNENNCTOB,

the requirements for the prestigious BREEAM a TaKXKe cneumnanbHbii NoAxXoa K c6opy Mycopa.

certification. The Building Research Establishment

Environmental Assessment Method is currently CynTaeTcs, YTO IKONOrMYECKMe peLleHns

the industry standard in Europe for investors, MO3BONSAOT B LOJITOCPOYHOW NepcrneKTmnae

developers and tenants. CHM3WUTb IKCMlyaTaLMOHHble pacxonbl o 50%,
a TaKkKe caenaTh HaLKM MPOEKTbl OAHUMM

The new FASHION HOUSE Outlet Centres are 13 CaMblX «3€/1EHbIX» OOGbEKTOB TOPrOBOW

constructed of ecologically certified materials HeaBMKMMOCTK B LleHTpanbHom n BocTtouHom

and with great attention to the manner in which EBpone, a Takxke B Poccuu.

construction work is carried out. Our buildings
consume less energy and water, and generate
less waste and CO,. This is possible thanks to
solutions like energy-saving lighting, indoor
air quality monitoring, thermal zoning, leak
detectors, facilities for cyclists, and advanced
waste management.

It is estimated that pro-ecological solutions can
cut operating costs by up to 50% over the long
term, while making our projects some of the
greenest retail developments in Central-Eastern
Europe and Russia.

www.fashionhouse.com
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AWARDS

Harpanbl

2008
EuropaProperty CEE Factory Outlet of the Year for
FASHION HOUSE Outlet Centre Warsaw

2009
EuropaProperty CEE Factory Outlet of the Year for
FASHION HOUSE Outlet Centre Sosnowiec

2010
EuropaProperty CEE Factory Outlet of the Year for
FASHION HOUSE Outlet Centre Gdansk

2012
CEE Green Building Award for FASHION HOUSE
Outlet Centre Moscow

Facility Management & Property Management
Awards — Facility Manager of the Year for |zabela
Jaworska-Pigtkowska, Lead Facility Manager at
three FASHION HOUSE Outlet Centres in Poland

2013

EuropaProperty SEE Real Estate Awards —
Shopping Center Manager of the Year for
Veronica Dobra, Centre Manager at FASHION
HOUSE Outlet Centre West Park

EuropaProperty CEE Retail Real Estate Awards
— Best Performing Outlet Center of the Year for
FASHION HOUSE Outlet Centre Warsaw

2014
REX Marketing Award — Best B2B Marketing for
FASHION HOUSE Outlet Centre Moscow

Facility Management & Property Management
Awards — Manager of the Year for Katarzyna
Ptonowska, Facility Manager at the Fashion House
Outlet Centre Warsaw

RLI International Outlet Centre for FASHION
HOUSE Outlet Centre Moscow

2008
Harpaga EuropaProperty CEE «®abpuuHbiii aytnet
roga» — Aytnet-ueHTp FASHION HOUSE BapLuaga

2009
Harpana EuropaProperty CEE «®abpuyHbiii ayTneT '
roga» — Aytnet-ueHtp FASHION HOUSE CocHoBel,

2010
Harpaga EuropaProperty CEE «®abpuuHbiin ayTnet
roga» — Aytnet-ueHtp FASHION HOUSE TaaHbck

2012

[Mpemus Green Building no LleHTpanbHOM 1
BocTtouHHow EBpone — AytneT-ueHTp FASHION
HOUSE Mockga

[Mpemuns Facility Management & Property
Management (YnpasneHune MIHbpacTyKTypon

n MNMpoekTamn), kateropus «Menemkep foaa.
YnpasneHuto MHdpacTpykTypon» — N3abena
flBopcka-lTnaTkoBcka, BeayLimm

MeHemkep no YnpasneHuto VIHGpacTpyKTypom
O6beKkTOB, OTBeYvatoLas 3a Tpu AyTneT-LleHTpa
B [Monblie

2013

EuropaProperty SEE Real Estate Awards
(EBponenckas npemus B 061acTu

HeasmxmmocTu), kateropusa «Ynpasnstowmin floga» —
BepoHuka [lo6pa, Ynpaenstowas LleHTpom FASHION
HOUSE Aytnet LUeHnTp BecT Mapk

EuropaProperty CEE Retail RealEstate Awards
(EBponewckas n 4 B 06nacTu
He,uammmmocn%"eropm «Best Performing
Outlet Center of the Year» («kHan6onee apdpekTnBHO

[LEeNCTBYIOLWMIA QYTAET-LIEHTP rofa») — AyTaeT-LeHTp
FASHION HOUSE BapLuaga

2014

[Mpemns REX Marketing Award, kateropus «Jly4yimm
B2B MapkeTuHm» — Aytnet-LeHTp FASHION HOUSE
MockBa

[Mpemus Facility Management & Property
Management (YnpaBneHue VIHpacTyKTypon

n MNMpoekTamn), kateropus «MeHemxkep foga» —
KaTtap>kuHa NnoHoBcka, MeHepxep no YrnpaBaeHuo
WHbpacTpykTypon O6bekTOB B AyT/IET-LIEHTPE
Fashion House Bapliasa

Harpana RLI International Outlet Centre Award
(«MexayHaponHas Harpaga RLI cpean aytnet-
ueHTpoB») — Aytnet-LeHTp FASHION HOUSE Mocksa

www.fashionhouse.com




CONTACT

32 KOHTaKThl
NEW OUTLET FASHION HOUSE GROUP
MARKETS
MADE EASIER Putawska 2

02-566 Warsaw

Poland

t+48 22 128 44 44
info@fashionhouse.com
www.fashionhouse.com

FASHION HOUSE Group



The information contained in this brochure is intended for guidance purposes only and does not constitute, nor suggest part of, an offer or contract.
Neither FASHION HOUSE Group, associated parties nor appointed Leasing Agents accept any responsibility for any inaccuracies contained herein.
NHbopmaums, coaepxallasncs B 3Ton 6poLiope, NpeHasHayeHa N1ilb ANS O3HAKOMIEHWS), OHa HE SIBNSETCS YacTbio MPEANOXKEHMS IM60 KOHTPaKTa.

Hu YneHbl FASHION HOUSE Group, HY Ha3Ha4eHHble areHTbl Mo apeHAe He HECYT OTBETCTBEHHOCTM 3a Kakne-M6O HETOYHOCTU, COAEPXKALLMNECS 30ECh.
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